


Chapter 1

Bring TED to your 
Community



TED stands for Technology, Entertainment and Design. It began as a small 
conference in California but has grown to be a worldwide community, many million 
strong, focused on exchanging and spreading ideas.

The people at TED  understand that if people are inspired by a TED speaker’s 
ideas, and if that sparks an action - all those little sparks will create a roaring fire of 
change. TED is made up of events that people attend in order to watch people talk 
or perform. Those talks and performances are taped and put on the TED website 
for everyone around the world to view.

TEDx talks are a little bit different; they are local, in your city or town, and are 
organized by people just like you. TEDx organizers want to find people with clever, 
interesting ideas and give them a place to share those ideas with people who can 
help them turn the ideas into reality. They want people to hear what you have to 
say, what your thoughts and ideas are, and how you can engage other people 
around the world.

1

THINK!
If you could inspire just one person to make a change in the world, what impact could that have?

What is TED?

2

Click HERE to access resources such as: free 
eBooks to help your community understand 
TED and its initiatives, an introduction letter to 
your community, inspirational posters and a 
video explaining TED and TEDx.

Image source: http://www.youtube.com/watch?feature=player_embedded&v=d0NHOpeczUU
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Did you ever have an idea that you thought could change the world? Did you ever 
shelve that idea, thinking that you couldn’t really make a difference? 

Hosting a TEDx event is like feeding into the biggest, most powerful, factory of 
idea makers and action takers. By hosting an event, you facilitate the most 
inspiring conversation of your life. You enable and inspire others around you and 
you become a change agent. You have many responsibilities as an organizer, but 
not to worry, you share the management of this big task with your team!

2

REFLECT!
Are you motivated to make changes in and to the world? Do you believe that you can make a difference?

Why Host a TEDx Event?

3

Click HERE to access resources such as: a TEDx infographic on statistics 
worth sharing and supplementary websites.
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What are you passionate about? 

What is an idea that you have that is worth spreading? 

What expertise can you share with the community? 

What is your story? 

Create your profile and connect to millions of TEDers around the globe to start to 
make changes in and to the world.

3

Set-up your TED Profile

4

ASK!
What are you passionate about?

Click HERE to access resources such as 
supplementary websites.

Image source: http://www.ted.com/profiles/19895
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Where is your location? 

Are you part of a school, university, community club, library, or corporation? 

Who will be your audience: business-people, primarily women, only youth? 

How about your speakers: women, kids, teachers? 

There is an event to fit all of your needs. You define the parameters of your event 
and then find the type that fits your needs. Remember, it is important that your 
event maintains the ethos of TED.

4

Choose your Event Type

5

REMEMBER!
There is an event to fit all of your needs.

Click HERE to access resources such as: 
TEDx how-to videos and supplementary 
websites.

Image source: TEDxYouth@BIS
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TEDx hosts unaffiliated, bias-free, religious and politically neutral events. They are 
untethered to commercial products or companies. Anyone over 18 or supported 
by an adult, anywhere in the world, is eligible for a license to organize a  
TEDx event.

You will need to choose a name for your event. The name you choose is not only 
tied to a location, but will exemplify your team, your audience, your speakers, and 
the community you create around your event. 

5

Apply for your License

6

REMEMBER!
TEDx hosts unaffiliated, bias-free, religious and politically neutral events.

Click HERE to access resources such as: 
TEDx how-to videos and supplementary 
websites.

Image source: TEDxYouth@BIS
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Part of organizing a successful event is the people you will choose to be part of 
your team. Although the event is managed by many smaller mini-teams, in the 
end, it all coalesces into this amazing production. Being able to compartmentalize 
the organization of your event leaves you free to oversee the event as a whole. 

When working with youth we have found that creating a club is a successful way 
to up-skill youth in event organization and create sustainability of the event. We 
recruit teachers, parents or professionals from our learning community to mentor 
students in such things as accounting, video production, web design, and the like 
in order to have those students be proficient to teach future students the skills in 
subsequent events. 

6

ASK!
What are your hidden talents?

Assemble your TEDx Team

7

Click HERE to access resources such as: 
TEDx how-to videos, team icebreakers and 
editable resources (e.g. volunteer agreement)

Image source: http://www.tedxvienna.at/wp-content/uploads/2012/03/tedx-prague.jpg
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In the case of schools, colleges, and universities, it is possible to create a club to 
assist with the organization and structure of your TEDx event. In 2012/13, the 
authors of the Get TED-ucated eBook and supplementary website are moving 
towards slowly releasing the organization of our third TEDxYouth@BIS event to 
students within our learning community. We have started a TEDxYouth@BIS Club 
and as we journey through the process, we will update this section with resources, 
inspirations and video tutorials that we find.

7

Start a TEDxYouth Club
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REMEMBER!
Schools, colleges, and universities may create a TEDx club.

Click HERE to access resources such as: 
video tutorials, editable resources, slideshow 
inspirations, how-to guides, templates, 
examples, posters, web links, and tips & 
tricks.

Image source: TEDxYouth@BIS
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Chapter 2

Design your Event



After you have received approval for your license you will consider your logo and 
identity. Remember that you are licensed under the parent company of TED and 
they are lending their brand to you. The brand gives you credibility, status and 
marketability. It is the platform in which you give others the opportunity to share 
their ideas with the world - for free! 

TED has a seemingly long list of rules regarding branding, identity and logos, but 
have no fear! The rules are clear and if you refer to them often and follow them 
step-by-step, you can’t go wrong!

1

Create your Logo
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REMEMBER!
TEDx is a platform to share ideas with the world - for free! 

Click HERE to access resources such as: TEDx how-to videos, supplementary 
websites, and video tutorials to help you with logo design and crafting a brand.

Image source: http://www.ted.com/pages/creating_your_tedx_logo
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Where will you host your event? If your license is under a hundred people, 
consider that a gymnasium or auditorium may be too big and daunting for 
speakers and the audience. Where can you create a warm inviting space that 
engenders conversations between people? 

Although the event videos you will make are showcased on TEDx Youtube or on 
the TED website itself, the truth is - the most important moments from the event 
will be the real-time connections you make with others. It will be the satisfaction of 
the speakers watching people listen, really listen, to their ideas.

2

Select a Venue
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REFLECT!
Where can you create a warm inviting space that engenders conversations between people? 

Click HERE to access resources such as: 
inspirational photos of diverse TEDx venues 
and supplementary websites.

Image source: https://www.facebook.com/TEDxAmsterdam
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All good presentations or events have flow. TEDx talks are thematically related, so 
ask yourself, “What is my passion? What will drive my theme?” It needs to be 
broad enough to let a variety of people speak or perform. Be sure to format your 
event carefully with a variety of powerful, short talks, each focused on a single 
topic or idea. 

Provide a substantial amount of time for breaks to allow for the conversations that 
matter. Usually, it takes 5-10 minutes for people to use the bathroom, 15 minutes 
for people to eat and make introductions, 10 minutes for them to feel confident 
enough to engage in conversations or ask questions and then 20 minutes to 
explore ideas, brainstorm solutions, and engage in meaningful conversations. 

A big part of creating a successful break is to facilitate spaces and activities that 
provide opportunities for people to share their own ideas, and converse or 
document their ideas to be fed forward later in the event. 

Remember to end your event with emotion. Save the most emotionally gripping 
speakers and TEDTalks for the end. This is when your attendees are most open to 
being moved. It will leave them with a feeling that will stay with them and motivate 
them to take action.

3

CONSIDER!
End your event with emotion.

Create the Program
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Click HERE to access resources such as: 
photos of TEDx behind the scenes, an 
editable event line-up, an example of an event 
program and supplementary websites.

Image source: http://culturepilot.com/images/uploads/tedx_houston_program1.jpg
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Curating your attendees is just as important as curating your event's on-stage 
content. Your guests have the power to carry Ideas Worth Spreading out into the 
world. Consider if you will invite any member of your community, sell tickets, or 
provide on-line registration? Will you create a list serve and provide updates for 
your attendees? Keep your attendees in the loop by being clear about your event: 
the size, location, theme, and the featured live speakers and performances.

Establish relationships with the attendees. They are the pool from which you will 
crowd source for change agents and may potentially turn the speakers' ideas into 
reality. Communicate to your attendees how important their feedback is. Tell them 
you want them to fill out a survey after your event.

It is important to note that only up to 100 individuals may attend your 
event and you may not use your event to make money. Additionally, you may not 
use your event to raise funds for charities or other organizations. TED will allow 
certain TEDx  events to charge a small admission fee to help cover the event's 
production costs, but you first must ask for permission to charge for tickets.

4

Invite Guests
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REMEMBER!
Establish relationships with the attendees.

Click HERE to access resources such as: 
TEDx how-to v ideos, editable t icket 
templates, inspirational photos of a variety of 
audiences, as well as supplementary 
websites.

Image source: http://farm8.staticflickr.com/7143/6399042911_2aa9f310c2_z.jpg
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All TEDx events must include pre-recorded TEDTalks. Choose talks that represent 
your theme. Also, consider your audience, as well as  how long the pre-recorded 
talk is. 

There are many talks 3-6 minutes long that quickly and poignantly add to the 
theme of the event. You would be surprised at how much a speaker can convey in 
only 3 minutes (something to consider when mentoring your speakers!).

5

Play TEDTalks
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THINK!
Choose talks that represent your theme.

Click HERE to access resources such as:  
an example of an inspir ing TEDTalk, 
supplementary websites, and a collection of 
videos to possibly use during your event.

Image source: http://www.ted.com/talks/adora_svitak.html
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If your TEDx event attendees speak a non-English language, you may want to play 
your event's pre-recorded TEDTalks videos with subtitles. 

Thanks to volunteer translators, subtitles in a variety of languages are available for 
nearly every video in the TEDTalks series.

6

Play TEDTalks with Subtitles
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REMEMBER!
Thanks to volunteer translators, subtitles in a variety of languages are available. 

Click HERE to access resources such as: 
supplementary websites and a collection of 
TEDTalks in your language.

Image source: http://www.youtube.com/watch?v=PlxCE23IVP4
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The speakers for TEDx events are passionate about changing the world. They 
want to tackle important, difficult, and sometimes sensitive topics by not just 
identifying the issues, but by finding solutions. 

People come to TEDx events to share their ideas, engage in conversations that 
matter, and be inspired to take action themselves. Speakers at TEDx events tell a 
story or argue for an idea. They are mindful of their audience and represent their 
opinions and the information they have in a respectful and non-misleading way.

Organizers cannot speak at their own events and all speakers must sign the official 
release form to give TED the right to edit and distribute video of their presentation.

7

Invite and Prepare Speakers
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CHALLENGE!
Is this idea worth spreading?

Click HERE to access resources such as: TEDx how-to videos, editable resources (e.g. TEDxTalk planning sheet, criteria for the ideal 
speaker), examples of a youth script, a variety of tutorial videos to help prepare your speakers, supplementary websites, and 
inspirational photos of TEDx speakers and performers.

Image source: TEDxYouth@BIS

http://www.ed-ucation.ca/get-ted-ucated-organize-a-tedx-event.html
http://www.ed-ucation.ca/get-ted-ucated-organize-a-tedx-event.html


With all the technology tools available for making great presentations, it’s a breeze 
to knock peoples' socks off with your cool graphics! Remember though, less is 
more. It is what you SAY as well as what you SHOW that matters. Without a solid 
talk, the graphics, no matter how fancy, will pale.

Dark slides with light text works better where your speaker is standing in front of 
the screen. Help your speakers understand that for video production value, it is 
better to have them front-lit than backlit from the presentation screen.

8

Presentation Design
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CHALLENGE!
Knock peoples' socks off!

Click HERE to access resources such as: 
presentation tutorials and supplementary 
websites.

Image source: http://www.slideshare.net/mrcoryjim/tedx-presentation-design-tips-ep
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It is important to remember that part of the beauty of TEDx is that you are creating 
a sustainable event that is not only shared live once, but also archived in video and 
shared with the entire globe. For that reason, you must record all original stage 
content, such as live talks and performances on video. After your event, you must 
make this video accessible to TED and the public. 

Because the event video and photos are shared with the world, before covering an 
event, photographers and videographers must sign a release stating that they will 
provide unedited, unwatermarked, and unlabeled photos under a Creative 
Commons license. It is beneficial to tell photographers that they should shoot in 
the highest possible resolution as photos could be printed by TED later and used 
in publication.
 
Getting the technical details of your event set in advance will save time, give 
speakers confidence in their presentations, and make the event run smoothly. 
However, no matter how prepared you are, something always goes wrong! For that 
reason have a plan A, plan B AND a plan C. 

9

Manage Multimedia
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Click HERE to access resources such as: an 
ed i tab le TEDx photography re lease, 
supplementary websites and tips & tricks.

Image source: TEDxYouth@BIS

REMEMBER!
Record and photograph original content and share!
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If your TEDx event will feature live talks, you must capture them on video. 
Recording your event is an exciting opportunity to offer your talks to an even wider 
audience, and TED selects exceptional videos to be featured on TED.com.

However, creating a cinematic experience can be costly and time intensive. 
Luckily, there are many resources to help you get the production value that you will 
be proud of to share with the globe.

10

Record Talks
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REMEMBER!
TED selects exceptional videos to be featured on TED.com.

Click HERE to access resources such as: 
TEDx how-to videos and supplementary 
websites.

Image source: https://www.facebook.com/TED/photos_stream
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Great stage design is similar to great presentation design. Less is more. An 
uncluttered, simple, yet aesthetically pleasing stage is engaging, but not over-
powering to the audience. Inexpensive props, such as lanterns, chairs, a red rug, 
and a few plants can be critical in how your live talks turn out, both for your live 
audience and for those who view your videos on the web. An attractive stage is 
easy to look at for a long period of time, but not so elaborate as to distract the 
audience.

11

Stage Design
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REMEMBER!
Less is more!

Click HERE to access resources such as: TEDx how-to videos, a designing 
your TEDx stage guide, stage design rules and guidelines, editable posters, 
tutorial videos, supplementary websites and inspiring photos of stages and 
sets.

Image source: http://www.flickr.com/photos/87094937@N03/7977189403/
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Your host becomes the face of your event for your live audience. Choose carefully, 
as this person holds many responsibilities such as: speaker introductions, time-
keeping, troubleshooting, announcements, connections, and audience 
engagement. 

The host needs to be on-board with your vision and understand and represent the 
ethos of TEDx to ‘sell’ your event to the audience.

12

The Onstage Host

21

REMEMBER!
The host needs to ‘sell’ your event to the audience.

Click HERE to access resources such as: a 
guide to public speaking and supplementary 
websites.

Image source: http://www.photodispatch.nl/gallery/tedxams11/?user=tedxams11
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There are tons of ways to make an event Green! Consider easy things such as: 
choosing a venue close to public transport, using reusable signage, e-tickets and 
registration, and designing your paper production with less colors or in only black 
and white. 

Support local organic catering, and be sure to offer vegan and vegetarian food 
selections. Recycle and reuse as much as possible, as well as use repurposed 
furniture and set design elements. There are so many other ways to go Green!

13

Make your Event Green
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CHALLENGE!
There are tons of ways to make an event Green!

Click HERE to access resources such as: 
TEDx how-to videos, a sustainable TEDx 
event toolkit, supplementary websites and 
inspirational TEDx green ideas.

Image source: http://farm8.staticflickr.com/7153/6399277617_0a17b8e505_o.jpg
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Chapter 3

Promote your Event



Once you have your license from TED, you will be given your own url (website 
address) to an event page on TED.com. Be sure to update this page with your 
logo, images, speakers’ stories and news as the event unfolds. 

This is your face to the world when people around the globe search for events on 
TED. Make it shine!

1

Create your TED.com Event Profile

24

REMEMBER!
Make your event page shine!

Click HERE to access resources such as supplementary websites.

Image source: http://www.ted.com/profiles/19895
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Social media is not a ‘new’ way of conversing with the world anymore; It is part of 
being a 21st century citizen. So get out there! Facebook, Twitter, Pinterest, Blogs, 
Glogs, and Linked-in are all available to pump your event and connect you with 
others around the world that are talking about the TED initiatives. 

It is important to remember to keep your tweets and posts focused on your event, 
the speakers, and the hype up to the event. Keep your sponsors off of your social 
media and find other ways to include them in your event. (This will come later!) 

The name of your Facebook account should mirror your license name which 
mirrors your logo, and should be a Facebook page, not a personal profile or a 
group. The same naming conventions can be used for your Twitter, Pinterest board 
or Blog accounts.

2

Use Social Media
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REFLECT!
Social media is part of being a 21st century citizen.

Click HERE to access resources such as: 
TEDx how-to videos, an editable social media 
agreement, video tutorials on using social 
media, useful blogs, and supplementary 
websites.

Image source: TEDxYouth@BIS
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Nothing says official like a slick website, and creating a website doesn’t have to 
be a daunting process any more! Using new web tools you can create a website 
that embeds videos, shares photos, provides an RSS newsfeed and more! 

Learn how to: create your TEDx event webpage, include forums and discussion 
boards, embed all forms of media, create metatags for search engine optimization, 
and how to choose a domain name. Before you begin, don’t forget to play by the 
TED rules regarding domain names, logos, branding and content!

3

Create a Website
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REMEMBER!
Web tools make creating a website easy!

Click HERE to access resources such as: video tutorials of a variety of website 
creation tools, as well as supplementary websites.

Image source: http://www.tedxamsterdam.com
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As part of the TED ethos you want to share great ideas with the world, right? Part 
of that action is getting the media involved. As your event is under the parent 
brand of TED, you must make it clear to your audience that you are independently 
organized. Before you begin to talk to journalists or the media, be sure to be 
familiar with the expectations of TED regarding what to include with your press 
release. 

4

PR & Press Releases
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Click HERE to access resources such as: TEDx how-to videos, inspirational 
TEDx posters and signage, editable PR releases and supplementary websites.

Image source: https://fbcdn-sphotos-b-a.akamaihd.net/hphotos-ak-snc6/216806_10152080149630092_388284249_n.jpg
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A webcast is a media presentation distributed over the Internet using streaming 
media technology. A webcast may either be distributed live or on demand to many 
listeners and viewers. Essentially, webcasting is broadcasting over the Internet.

The term webcasting usually refers to non-interactive linear streams or events. 
Rights and licensing bodies offer specific "webcasting licenses" to those wishing 
to carry out Internet broadcasting using copyrighted material. You must receive 
approval to webcast your event from TED before you stream. A webcast is a great 
way to extend the reach of your event and include sister schools and groups of 
people around the globe to get involved with your event.

5

Webcast your Event
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Click HERE to access resources such as: a video tutorial on how to webcast 
live, as well as supplementary websites.

Image source: https://www.facebook.com/TEDxBrx
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Chapter 4

Work with Sponsors



To help cover the cost of organizing a TEDx event, you may need to approach 
sponsors. The challenge is getting corporations, which usually think in bills and 
coins to understand the open-source, non-biased, non-paid stance of TED. 

Indeed, your job is to educate sponsors that even though their brand logo or 
agenda is not represented on the stage, or splashed all over your social media, 
they are in fact benefiting from a partnership with you. It takes companies willing 
to take on a paradigm shift and involves a real understanding on your part of what 
sponsorship means to TEDx. 

For events with less than 100 attendees, the total sponsorship must be less than 
10,000 USD, but really the most amazing support you can receive is in the form of 
in-kind donations of time, expertise and services. 

1

The Rules

30

REMEMBER!
The rules guide you! Constantly return to TED.com to review the rules. Do you have it right? 

Click HERE to access resources such as: 
TEDx how-to videos and supplementary 
websites.

Image source: Janet Hannah
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TED is all about building relationships of trust and partnership whilst bringing great 
ideas into action. The recruitment of sponsors is a challenge for many organizers. 
Generally, when approaching a potential sponsor, you'll need to explain what a 
TEDx event is, excite them about the opportunity, and convince them it's worth 
their while. 

2

Approach Potential Sponsors
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REMEMBER!
Partnerships bring great ideas to action.

Click HERE to access resources such as: 
TEDx how-to videos, an example of a t-shirt 
design, inspirational photos of innovative 
sponsorships and amazing catering, as well as 
supplementary websites.

Image source: TEDxYouth@BIS
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TED has provided a list of companies that offer in-kind services or products for 
events. 

3

Sponsor Marketplace
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Click HERE to access resources such as links 
to companies offering in-kind services.

Image source: https://fbcdn-sphotos-a-a.akamaihd.net/hphotos-ak-ash4/227452_10150578510310582_1886717_n.jpg
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Chapter 5

Close your Event



After your event is finished, you'll need to fill out and submit the official Organizer’s 
Close-out Survey. This is a simple online survey to help provide feedback about 
your event to TEDx. 

1

Fill out the Organizer Survey
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Click HERE to access resources such as 
supplementary websites.

Image source: TEDxYouth@BIS

REMEMBER!
The success of the TEDx program depends on your input.
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Feedback is important in a job, in life, at school, wherever we are, as we like to 
know how we are doing. Send out your audience questionnaire provided by TED 
and it will be used when evaluating and renewing licenses. You can request a copy 
of the feedback provided in order to strengthen your next event!

2

Send out the Audience Questionnaire
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Click HERE to access resources such as 
supplementary websites.

REMEMBER!
You can request a copy of the feedback provided in order to strengthen your next event!

Image source: TEDxYouth@BIS
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You must upload all photos to Flickr following your event. There are many rules 
about tags, uploading files with watermarks and the like, so be sure to familiarize 
yourself with the expectations before you start. 

3

Upload Photos to Flickr
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REMEMBER!
Be sure to familiarize yourself with the expectations before you start. 

Click HERE to access resources such as: video tutorials on how to use Flickr 
and supplementary websites.

Image source: TEDxYouth@BIS
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There are many rules regarding uploading your videos to Youtube. Be sure to 
become familiar BEFORE editing your movies or creating the finished product. You 
will need to be mindful of the video size, ratio, graphics, sponsorship logos, tags 
and tons more! 

4

Upload Videos to YouTube
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REMEMBER!
Be sure to become familiar BEFORE editing your movies or creating the finished product.

Click HERE to access resources such as: TEDx how-to videos, a guide to help 
you upload videos to YouTube, as well as supplementary websites.

Image source: http://www.youtube.com/user/TEDxTalks
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Return to your TEDx Event page and update the information. Change text to past 
tense and add video, photos, and links to speakers. Make sure your page looks 
engaging.

5

Add Highlights to your TEDx Event Page
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REFLECT!
Use this time to reflect on what you did well and what you are 

proud of.

Click HERE to access resources such as supplementary websites.

Image source: TEDxYouth@BIS
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The art of story-telling is integral to TEDx. Be sure to share your story, or get 
guests, speakers or volunteers to share the story of your event. After you submit a 
blog entry to TED, keep the hype going by linking that post  to your website, 
feature it on your Facebook page, or tweet it on your Twitter feed. Ensure that the 
public knows you are invested in the longevity of your event!

6

Tell TED your Story
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REMEMBER!
Ensure that the public knows you are invested in the longevity of 

your event!

Click HERE to access resources such as: video tutorials that help you to write a 
great blog and supplementary websites.

Image source: Janet Hannah
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Help other organizers learn from your event. You can post on the official TED 
Community Wiki or share your suggestions with us too!

In developing communities, TEDx events often act as a chance for learning and 
inspiration. A lack of resources and infrastructure often pose challenges to these 
events coming to fruition. To help these events succeed, you can support 
communities launching their own events through TEDx in a Box. 

7

Share with the Community
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REMEMBER!
You can post on the official TED Community Wiki or share your suggestions with us too!

Click HERE to access resources such as 
supplementary websites.

Image source: http://storage.ted.com/TEDx_in_a_Box/TEDx_in_a_Box-numbered.jpg
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That was fabulous; All that hard work paid off! Now what? Want to organize 
another TEDx event?

8

Renew your License
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Click HERE to access resources such as 
supplementary websites.

Image source: TEDxYouth@BIS

REMEMBER!
Renew your license.
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Most of what organizers do relies on the kindness of volunteers. Events simply 
could not run without an army of people that work long hours, dedicate their time, 
knowledge, skills and abilities to the team and event. 

Acknowledgement and giving credit where credit is due is an important and 
invaluable skill in all walks of life, but especially when it comes to event planning. 
Buying a bottle of wine for 100 people who have helped out quickly adds up, but 
have no fear! Saying thank you can get creative, funny, touching or memorable, 
and free using online technology and tools.  And don’t forget, that after all the 
technology, there is still power in a simple handwritten note.

Ponder! What is your place within the community you have created? Who are all 
the people who made this happen? From the cleaning staff, the caterers, the 
people down at the print shop that gave you a discount, the woman who hand-
picked flowers out of her garden and decorated tables for you, the students who 
put up posters, the graphic designer who did your logo for free, the sound 
technician assistant who tried for hours to figure out that high-pitch whine you 
couldn’t put your finger on. What are the stories of people in your community that 
pulled together to become the change you wanted to see? Now, how will you say: 
“thank you”?

9

Say ‘Thank You’
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Click HERE to access resources such as: links 
to online tools that help you say thank you 
(e.g. create a photo montage video, flipbook, 
or comic book).

Image source: http://25.media.tumblr.com/tumblr_m2xkztwuNI1qbno6xo1_500.jpg

http://www.ed-ucation.ca/get-ted-ucated-organize-a-tedx-event.html
http://www.ed-ucation.ca/get-ted-ucated-organize-a-tedx-event.html


Chapter 6

TED Community



TEDx organizers workshops, hosted and attended by TEDx organizers, provide an 
opportunity for those who have organized or will organize a TEDx event to come 
together to discuss best practices and strategies for the TEDx program in their 
region. In these workshops, organizers are equals and take ownership of the 
workshop, participating in an open forum to generate ideas that foster improving 
events around the world. 

1

TEDx Organizers Workshops
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REMEMBER!
Organizers workshops provide an opportunity to come together to discuss best practices and strategies.

Click HERE to access resources such as: 
TEDx v ideos focused on organizers 
workshops, inspirational photos of workshops 
around the world, as well as supplementary 
websites.

Image source: http://d1me7ugkk83g18.cloudfront.net/blog/2012/04/tedx_beach--jdd-m7islp-600.jpg
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Social media connects events, and the TED family. It brings us all together, 
updates our status, shares our ideas, and makes us feel part of something bigger. 
Be sure to get involved in the community of TED, TEDx and all the TED initiatives. 

2

TED on Social Media
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CONSIDER!
Your community will appreciate knowing that they are connected to a global family of change agents. 

Click HERE to access resources such as: 
TEDx how-to v ideos, supplementary 
websites, and recommended Facebook, 
Twitter, and Pinterest pages to follow.

Image source: http://buildinternet.s3.amazonaws.com/images/sketchy-social-2/the-collection-sketchy-2.jpg
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3

TED Apps
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INQUIRE!
Are you mobile? Get connected!

Apple Devices      
Android Devices

Apple Devices

Click HERE to access resources such as: links 
to Apps that you can download to stay 
connected to TED and a selection of videos 
that review the Apps, as well as teach you 
how to use them.

Image source: http://www.coolhunting.com/tech/ted-books.php
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Chapter 7

About Us



After long discussions about teaching, learning and life: Jeff Hoffart and Tosca 
Killoran decided that they held the same vision, passion and dedication for 
wanting to make a change in and to the world. They decided that to truly make 
changes they would need a broader audience than the children within their 
classrooms.  Created by educators,  ED-ucation Publishing is international, 
multifaceted and growing fast. We provide the best educational books, eBooks, 
and resources for educators, parents, and students.

Ed-ucation Publishing believes in the power of communities.  Are you an artist, 
illustrator, writer, app developer, designer or teacher? Would you like to work with 
us, or give us feedback on any of our projects? Please contact us and become 
part of our growing community.

1

ED-ucation Publishing

48

TEDx events provide a platform for sharing 
ideas and acts as the culmination of taking 
action. However, TEDx is not the onus for 
action. In order to help the learners in your 
care take sustainable action and make a 
difference to and in the world, visit 
www.helptakeaction.com for curricula 
resources for service learning. 

For children’s books that guide students 
through the skills and attitudes necessary     
t o t ake ac t ion , v i s i t ou r webs i t e :                         
www.ed-ucation.ca/books.html

If you liked this resource, click HERE to visit  
our  ED-ucation Publishing website.

http://www.helptakeaction.com
http://www.helptakeaction.com
http://www.ed-ucation.ca/books.html
http://www.ed-ucation.ca/books.html
http://www.ed-ucation.ca
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2

The Authors
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Tosca Killoran MEd (Online Portfolio)

Education is the key to changing the world. As a teacher, publisher and activist,  
I believe in the power of ideas, and that change ultimately begins within ourselves. 
Reflect on what you can do to help others share their ideas, to inspire others into 
action, and to foster a sense of community as we work together to make changes 
in and to the world.

View my TED profile by clicking Here.

Jeff Hoffart BEd (Online Portfolio)

After six years of IB International teaching experience, I have found a passion in 
the facilitation of students taking action. This passion has allowed me to support 
grade five students in taking sustainable action and sharing this action using TEDx 
as a global platform. As an educator, publisher, entrepreneur and change agent,  
I am passionate about sharing and spreading quality ideas and resources. 

View my TED profile by clicking Here.
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